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Guidelines & Recommended Trade Practices Relating to 
Laboratory-grown Diamonds 

 
The Jewellery Council of SA (JCSA) has formulated guidelines for recommended trade practices for 
laboratory-grown diamonds. The purpose of the guidelines is to promote consumer confidence by 
ensuring that consumers receive complete and unambiguous information about what they are 
buying and to ensure that the jewellery industry’s reputation is safeguarded. 
 
The JCSA has consulted with industry as well as international organisations such as CIBJO, of which 
we are non-executive members, and De Beers to develop this guide for member jewellers and 
diamond companies.  
 
Definition 
 
A ‘laboratory-grown diamond’ also referred to as a ‘lab-grown diamond,’ is a diamond that is 
produced in a controlled technological process or in a laboratory setting using advanced technology. 
Laboratory-grown diamonds are made using one of two methods: High-Pressure High Temperature 
(HPHT) or Chemical Vapor Deposition (CVD). This product essentially has the same chemical 
composition, crystal structure and physical properties as a diamond. 
 
According to the Diamond Terminology Guideline which, is based on two internationally accepted 
standards – ISO 18323 and the CIBJO Diamond Blue Book, a diamond is a mineral created by nature, 
a ‘diamond’ always means a natural diamond. 
 
1. Scope of Guidelines 
 

1.1 Principles: 
1.1.1. The main aim of the guidelines is to protect consumer confidence. 
1.1.2. To ensure compliance with the Consumer Protection Act, 68 of 2008 (“CPA”) 

and consumer confidence, consumers must receive factual information 
about what they are buying. 

1.1.3. Such principles should be carried out with mutual consideration and respect 
by all, agreeing not to seek to disparage or harm either the natural or 
laboratory-grown diamond sectors in marketing their respective products.  

 
1.2 This guideline is designed to prevent deceptive trade practices.  It seeks to promote 

responsible marketing i.e., descriptions of natural diamonds and laboratory-grown 

diamonds that are clear, honest, and fully disclose the nature of the product. 
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1.3 The guidelines are recommendations and guidance for the laboratory-grown diamond 
jewellery retail and supply chain and are intended to provide a “duty of care” to be 
implemented as a process of continuous improvement, and may vary between 
different companies, and supply chains.  

1.4 Any party handling laboratory-grown diamonds in the jewellery retail and supply chain 
should apply these guidelines. 

1.5 The guidelines should be implemented in accordance with the circumstances of each 
company’s retail and supply chain. They do not attempt to define a detailed 
methodology of implementation as this will differ from company to company. 

 
2. Acceptable terminology for Laboratory-Grown Diamonds 
 

2.1 Acceptable Terms: 

• ‘laboratory-grown diamond’  

• ‘laboratory-created diamond’  

• ‘man-made diamond’ 

• ‘lab-grown diamond’ 
   

2.2 The words ‘laboratory-grown’; ‘laboratory-created’, or ‘lab-grown’, shall be 
conspicuous and immediately precede the word ‘diamond’. 

 
2.3 The terms ‘synthetic diamond’ or ‘counterfeit diamond’ are not acceptable 

terminology as many consumers may associate ‘synthetic’ with products that simulate 
diamonds. These terms are often interpreted as being ‘artificial’ when in fact man-
made diamonds are not artificial.  

 
2.4 Names of firms, manufacturers or trademarks shall not be used as descriptors for 

laboratory-grown diamonds; laboratory-created diamonds and lab-grown diamonds 
unless such names are clearly succeeded by the term ‘laboratory-grown’; ‘laboratory-
created’ and ‘lab-grown’, e.g., a business trading as Bianchi must describe its 
laboratory-grown diamonds as ‘Bianchi laboratory-grown diamonds’ and not as 
‘Bianchi Diamonds’. Products need to be clearly differentiated in the marketing of the 
product. 

 
2.5 Due regard must be had for the provisions of the CPA and its regulations.  These 

include: 

• The consumer’s right to information in plain and understandable language 
(Section 22); 

• The requirement of accurate product labelling and trade descriptions (Section 
24); 

• General standards for marketing of goods and services (Section 29); 

• What constitutes unconscionable conduct (Section 40); and  

• Prohibitions on false, misleading, and deceptive representations (Section 41) 
 

2.6 Marketers of laboratory-grown diamonds shall not make unqualified claims that their 

products are 'environmentally friendly,' 'eco-friendly,' 'green' or 'ethical' unless these 

can be substantiated.  

3. Disclosure and Due Diligence 
 

3.1 The Jewellery Council supports the sale of laboratory-grown diamonds; however, non-

disclosure is fraudulent. 



 

3 | P a g e   

The onus is on the member to ensure that they fully disclose their products as 

laboratory-grown diamonds. Members who sell or market their diamonds as natural, 

bear the responsibility of verification and cannot rely purely on warranties from 

suppliers. This requires the implementation of additional precautions such as testing 

of stones, purchasing from reputable suppliers with documented verification such as 

invoices, warranty statements, delivery notes, product reports, etc. that the diamonds 

are either natural untreated diamonds or lab-grown and whether HPHT or CVD. 

3.2 Failure to disclose is a violation of the Consumer Protection Act and the Diamonds 
Amendment Act. 

 
3.3 A supplier/manufacturer of laboratory-grown diamonds must inform both the broker 

and the buyer of the nature of the goods being sold at the first opportunity and before 
executing the transaction. In addition, and for the sake of removing any doubt, the 
seller must indicate on any commercial document that they are laboratory-grown 
diamonds. 

 
3.4 Companies that deal with both natural diamonds and laboratory-grown diamonds 

need to take appropriate measures to ensure that stones from either category are not 
mixed or cross-marketed with stones from the other category. The descriptors must 
clearly state where the differentiation exists.  

 
4. Diamond Laboratory Grading / Certifications 
 

JCSA and its members should keep in touch with local and international laboratories on 
whether their grading methods for laboratory-grown diamonds change.   

 
5. Buying from Trusted Suppliers 
 

It is imperative that natural as well as laboratory-grown diamonds are purchased from trusted 

suppliers and that all documentation supplied, i.e., invoices, warranty statements, delivery 

notes, product reports, etc. clearly reflect that the diamonds are either natural, untreated 

diamonds or lab-grown and whether HPHT or CVD. 

6. Hallmarking of Laboratory-Grown Diamond Jewellery  
 
In addition to the relevant caratage and optional company branding stamps, it is 
recommended that natural diamonds above 0.20cts be accompanied by a diamond grading 
report from a reputable diamond laboratory. It is recommended that laboratory-grown 
diamond jewellery be stamped with the lettering LGD where possible.  
 
Should a jeweller not have the relevant tester capable of differentiating natural and lab-grown 
diamonds, it is recommended that they submit it to a laboratory to verify. 
 
Cases have been reported of lab-grown diamonds being substituted as natural with the same 
GIA reference laser-inscribed onto the girdle. The onus is therefore on the jeweller to test all 
diamonds, and not rely on certificates. Testing by jewellers will be the best way fraudulent 
lab-grown diamonds “disguised” as natural diamonds will be detected in the supply chain.  
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7. Valuations of Laboratory-Grown Diamonds/Jewellery. 
 

At present, prices are fluctuating and it’s difficult to find a fixed price for valuations. Some 
valuations are priced at the local supplier’s wholesale price.  The idea of the valuation is that 
the item can be replaced for the valued price should it go missing.  
 
As a general business practice, replacement cost valuation should be based on the current 
retail price in the current market until such time as a new benchmark is confirmed. 
 
Valuations need to clearly stipulate ‘natural’ or ‘lab-grown’ diamonds.  

8. Detection Technology and Processes 
 
Producers and marketers of laboratory-grown diamonds shall support consumer 
differentiation of their product and not engage in any deliberate action aimed at reducing its 
detectability using equipment available in the market. Where applicable they should obtain 
similar commitments from their suppliers. 

 
9. Companies engaged in the processing or trading of natural and/or laboratory-grown diamonds 

shall actively mitigate the contamination risk by implementing a risk-based approach to their 
sourcing and robust detection protocols, using diamond-verification instruments which have 
been developed and assessed by a third party. 
 

10. When assessing their suppliers for contamination risks, companies engaged in the retail of 
natural and/or lab-grown diamonds should take into consideration the robustness of their 
internal processes and of the technology used to differentiate natural diamonds from 
laboratory-grown diamonds, as assessed by a third party. 

 

11. Verification should cover rough and loose polished products and products set in jewellery, 
where possible. 

 

12. Advanced technologies, such as digital tracking systems deploying distributed ledger 
technologies (also referred to as blockchains), or deploying physical tracers such as 
nanoparticles, enable new levels of transparency along the value chain of materials used in 
jewellery. Provided they are technically robust, commercially available and affordable, such 
tracking and tracing technologies should be used and integrated into the company’s processes 
and structures. Suppliers, service providers and clients should be encouraged to participate in 
the use of such systems and maintain the flow of information these technologies provide. 

 
13. Non-disclosure of Laboratory-grown Diamonds 

Non-disclosure of laboratory-grown diamonds is fraudulent.  
 
The below actions cannot be instituted in the absence of a formal, legal communication that 
ensures the validity of any claims/complaints laid against the transgressor. A strict procedure 
of evidence collection, evaluation, mediation, and arbitration will be followed. 
 

• Expulsion of membership of the JCSA. 

• Circulation of fraudulent activity to industry – naming and shaming of company details. 

• Listing of fraudulent activity on JCSA website. 

• Circulation of fraudulent activity to the DDCSA. 

• Informing international organisations such as WFDB and CIBJO of the fraudulent activity. 

• Criminal case being lodged at SAPS. 

• Reporting of incidents to the Consumer Goods and Services Ombud (CGSO). 
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Non-disclosure of laboratory-grown diamonds is not specific to members only.  The Jewellery 
Council of SA and Diamond Dealers Club of SA will not hesitate to take the strongest action 
available to us to deal with non-members relating to non-disclosure. 
 
Should any member become aware of fraudulent activities relating to non-disclosure of 
laboratory-grown diamonds, details should be communicated via email on the company 
letterhead, providing all details and evidence in support of the allegation to: 
 
 

A proposal has been made to the Jewellery Council’s Board to establish a Jewellery Integrity 

Commission, which will need to be given authority to act on behalf of the council and be responsible 

for mediating and making rulings and recommendations on matters relating to non-disclosure of 

laboratory-grown diamonds and other related matters. 

We foresee the Commission incorporating some of the current Arbitration and Mediation procedures 

currently in place within the Jewellery Council’s structures. 

It will be important for the Commission to have discussions with the Consumer Goods and Services 

Ombud to determine how we can work together.  

Note: This is a working document and will be revised, with consultation, when required. 

 

 
The CEO 
Jewellery Council of South Africa 
Email: lornal@jewellery.org.za  
Tel: 011 484 5528 
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